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A very successful year for Hatzopoulos S.A. has just come to an end bringing significant 

growth and several milestones for our company. 

Along with the expansion of our exports network, 

we have reached record-high turnover results, 70% 

of which comes from the international market. 

Within 2018, we have launched and presented at 5 

leading international exhibitions our new series of 

films, responding to the growing consumer 

demand for product differentiation and less 

packaging waste. 

In addition we have considerably reinforced our 

technological infrastructure with the installation of 

a new 10-color flexo press. 

Finally we have welcomed our partners in 

Thessaloniki for the 2nd edition of our seminar 

series "Packaging & Converting School", to share 

ideas and know-how on every aspect of flexible 

packaging. 

Our commitment to quality, innovation, 

responsible and sustainable development was 

exemplified in a number of instances and was 

internationally recognized by third-parties 

repeatedly within the past year. 

We are welcoming 2019 with confidence, gratitude 

and our continuous passion for excellence. 

LOOKING BACK
TO MOVE FORWARD
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      SEE YOU IN BIRMINGHAM
        PACKAGING INNOVATIONS, NEC 2019

We are proud to announce that we have won the 

ultimate packaging accolade for the 2nd year in a 

row at this year 's awards organized by WPO - the 

World Packaging Organisation. The Perfect Paper 

Look, designed and developed by A.Hatzopoulos 

S.A,. is a Worldstar Winner 2019 in the Packaging 

Materials category at the annual competition.

The Paper Alternative technology we supply is 

designed to simulate perfectly the visual and 

haptic effect of kraft paper. Without any structure, 

barrier or graphic elements limitation, this flexible 

option is the sustainable alternative to 

paper-based laminates, while it still reflects the 

natural, handmade vibe of paper. boosting the 

brand?s shelf-appeal to consumers. 

The Hatzopoulos breakthrough novel film provides 

multiple other benefits, including superior film 

efficiency during packaging, increased 

productivity, and weight- and material related 

savings. It brings the ultimate paper look and 

touch, interacting with the consumers? 5th sense, 

and adapting to any product protection, safety 

and brand marketing requirement. 

The awarded Perfect Paper Look is ideal for 

packaging of various foods in numerous pack 

formats and it can be applied on any film 

structure, either metal-based or transparent, with 

optional window integration to enable direct 

product visibility. 

Numerous tailor-made solutions to integrate the 

novel technology to your packaging are available 

upon request. Get in touch with our team to 

discover more!

  

      WORLDSTAR 
      WINNER 
      2019

Get the Perfect Paper Look; 

the awarded, sustainable alternative to paper-based laminates!



      SEE YOU IN BIRMINGHAM
        PACKAGING INNOVATIONS, NEC 2019

An exciting new year of packaging shows is ahead of us starting with the "Packaging 

Innovations" exhibition in Birmingham! 

On 27 & 28 February 2019 we will be back at the National Exhibition Centre (NEC), Birmingham to 

participate in the UK's leading packaging event! Visit our stand D22, to discover our novel and awarded 

packaging solutions. Get your free pass and meet with our team to discuss how to integrate sustainable 

and shelf-appealing options to your flexible packaging! 

Meet you there!

Opening Hours:

Wednesday 27 February 2019

10:00 - 17:00

Thursday 28 February 2019

10:00 - 16:00 

Expo Venue:

Halls 9 & 10

NEC Birmingham

Birmingham B40 1NT

United Kingdom

To get in touch with our UK office: 

Dr. Eleftherios Kassianidis

Area Sales Director

Mob: +44(0)7572 126964

kassianidis@hatzopoulos.co.uk 



When it comes to printing, as with all color-critical 

environments, it is important for anyone involved 

in color evaluation to understand how accurately 

they actually see color. The Farnsworth-Munsell 

100 Hue Test is a global standard that has been 

used by governments and industry for more than 

60 years as a highly effective method to measure 

an individual?s color vision.

Fast, fun and easy for anyone to take it, the test 

consists of four trays containing in total 85 

removable color reference caps. The cap colors 

are in incremental hue variations and span the 

visible spectrum. The rows cover orange/magenta 

hues, yellow/green hues, blue/purple and 

purple/magenta hues, in that order. Each color 

hue at the polar end of a row is fixed in position, 

to serve as an anchor. Each hue cap between 

these anchors can be adjusted as the observer 

sees fit. Final color vision aptitude is detected by 

the observer?s ability to place the color caps in the 

correct order of hue. 

The test score finally shows if the observer?s vision 

is low, average or superior. It is estimated that 

superior vision corresponds to about 16% of total 

population. Scores for the test are based on two 

factors: 1.Frequency the color caps are misplaced. 

2.The severity, or distance of the misplacement. 

The test results will tell you where your 

deficiencies lie and where the errors were made. 

Using the accompanying product software, results 

can be saved, displayed in polar or linear format, 

and filtered or analyzed according to a variety of 

algorithms.

As a printer committed to high-quality standards 

and given our dedication to printing excellence, at 

Hatzopoulos S.A. we have started using this 

method to fully analyze color vision of our staff 

involved with color-critical operations. 

The Farnsworth-Munsell 100 Hue test is also 

available to our regular factory visitors who want 

to measure their color acuity. If it is important for 

you to evaluate your color vision accuracy or if you 

are simply curious to find our your score, don?t 

hesitate to contact our team and take the test 

during your next visit at our factories! 

Take the Farnsworth-Munsell 100 Hue Test and find out!

HOW ACCURATE
IS YOUR COLOR VISION ?
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PANTONE 
COLOR OF THE YEAR |  2019

PANTONE has announced its color pick for the 

new year: Living Coral 16-1546 -or its 2345 C 

equivalent in graphic and packaging design- is the 

color choice of 2019! Living Coral is a warm and 

welcoming shade. Ideal for new packaging 

concepts, it invites consumers to reach out and 

touch! 

Get inspired by the color harmonies proposed by 

PANTONE to integrate perfectly the new color to 

your designs and dare to add an extra haptic 

effect, such as tactile or soft touch varnish, to 

maximize your brand stand-out!  

Discover the new Pantone color palettes: 
www.pantone.com
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Through the program, AIESEC calls youth to live a 

cross-cultural volunteer experience by working 

6-8 weeks on projects directly contributing to the 

Sustainable Development Goals. Covering 120+ 

countries, young participants take action upon the 

Goal that matters the most to them, while 

developing themselves and contributing where it 

matters. 

Global volunteers of AIESEC have the chance to 

engage with all kinds of people and new cultures 

towards achieving a bigger purpose, to surpass 

challenges and empower others, to travel abroad 

learning and exploring their passions and values 

and to make a contribution seeing its impact in 

real-time to communities around the world. 

Hatzopoulos is a proud supporter of this initiative 

and has offered to 5 students of the local  

department of AIESEC at the Aristotle University 

of Thessaloniki the opportunity to participate in 

the Global Volunteer program.

We have started this trip with the Vietnam project, 

which falls under [Sustainable Development Goal 

4]: Quality Education. Goal #4 states: ?Ensure 

inclusive and quality education for all and 

promote lifelong learning?. Obtaining a quality 

education is the foundation to improving people?s 

lives and sustainable development. The Vietnam 

project aimed at bringing English education and 

various cultures worldwide to the children 

through fun English classes and activities and was 

successfully completed last summer.

The second stop was Egypt. contributing to 

[Sustainable Development Goal 1]: No Poverty. 

Goal #1 states: "End poverty in all its forms 

everywhere". Eradicating poverty is not a task of 

charity, it is an act of justice and the key to 

unlocking an enormous human potential. 

Unfortunately however, still, nearly half of the 

world?s population lives in poverty, and lack of 

food and clean water is killing thousands every 

single day of the year. 

Through the Egypt project, the volunteers helped 

families living below the poverty line in a 

suffering country where poverty rates have 

dramatically increased over the past years, to 

reach nearly 30%, as  per a recent report 

published by UNICEF. By collecting for these 

people supplies in need, such as clothes and food 

on a daily basis, the participants in the project 

have contributed to local society and 

communicated a strong message of humanity.

GLOBAL VOLUNTEER
SUPPORT OF THE AIESEC PROGRAM

A.Hatzopoulos S.A. is a proud supporter 

of the AIESEC program ?Global Volunteer? 

a cross-cultural experience for youth who 

want to gain personal development and 

leave an impact on the world. The Global 

Volunteer projects around the world fall 

under the AIESEC ?Youth 4 Global Goals 

initiative?, aiming at activating youth 

towards achieving the ?Sustainable 

Development Goals?. 
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The next volunteer project took place in Romania 

for [SDG 4]: Quality Education. The  goal of the 

Greek student who participated in the program 

was to teach children that lived in an orphanage 

of a small village in Romania. By playing 

interactive, teaching games, young kids of 4-8 

years old took basic English lessons useful for 

their future, while learning at the same time the 

value of multicultural education. 

The fourth stop of this magnificent journey was 

Brazil, contributing to [SDG 8]: Decent Work and 

Economic Growth. According to the International 

Labour Organization, more than 204 million 

people were unemployed in 2015. The goal 

promotes sustained economic growth, higher 

levels of productivity and technological 

innovation. Encouraging entrepreneurship and 

job creation are key to this, as effective measures 

to eradicate forced labour, slavery and human 

trafficking. Through the Brazil project, the 

volunteers helped two different non-profit 

organizations in Rio with their digital marketing 

and communications strategy to further promote 

and support the two organizations' activities and 

their contribution to local society.

Similar volunteer projects around the globe are 

still on-going for  the students of Aristotle 

University and other international institutes, who 

make a significant difference to the world, 

becoming the kind of world citizens that 's needed 

more than ever.  

AIESEC serves as a global platform for young 

people to explore and develop their leadership 

potential. It is a non-governmental, non-profit 

organisation in consultative status with the United 

Nations Economic and recognized by UNESCO. 

It was established in 1948 after World War II, 

where seven youth across seven countries had a 

dream of building cross-cultural understanding 

across nations. They hoped to change the world, 

one person and one internship at a time. By 1977, 

AIESEC was present in 50 countries across six 

continents and to that date over 40,000 young 

people around the world had participated in a 

leadership development experience. 

In 2015, AIESEC?s youth leaders from 126 

countries and territories gathered at the United 

Nations Headquarters to promote and drive 

youth participation in implementing the 

Sustainable Development Goals (SDGs). The 

relevance and contribution of AIESEC is now 

clearer than ever. In sum, since it was founded, 

AIESEC has engaged and developed over 

1,000,000 young people over the years, as a 

global network of people that simply believe that 

youth leadership is not an option, but a 

responsibility. The impact of the organisation can 

be seen through their alumni who represent 

business, NGO and world leaders. As its moto 

states: If we don't change the world, then who will?



Taking the history of gold as its central theme, the 

impressive exhibition presents the culture of 

Macedonia from the 6th century BC to 148 BC, 

discussing the use of gold, the technology of the 

manufacture of gold jewelery, and the techniques 

of gold mining. 

Excellent craftsmen, paying attention to detail and 

with a fine sense of taste, ancient Macedonians 

knew the secrets of the goldsmith?s craft like few 

others in Europe. The precious metal came alive in 

their hands and they honored their kings with it, 

sealed the vows of life with it and used it as a 

symbol of power and social status.  

THE GOLD 
OF MACEDON

The ?Gold of Macedon?, dedicated t? the 

ancient Macedonian finds of precious 

metals, is the most stunning exhibition 

hosted at the Archaeological Museum of 

Thessaloniki.



THE GOLD 
OF MACEDON

During antiquity, Macedonia was famous for its 

metal sources. These resources abundance was 

the main reason for the creation of these artistic 

masterpieces since a very early period as well as 

for its financial strength. River gold was widely 

used, such as from the river Echedorus (now 

known as Gallikos), along with ores on mountains 

such as Pangaion.

The artistic and technological quality of the 

artefacts is remarkable, employing advanced 

techniques  in their manufacture, such as filigree 

and granulation. 

The visitors of the exhibition can admire artefacts 

made of metals, which accompanied the dead to 

the afterlife, weaponry, symposium vessels, 

top-quality jewelery, the famous Derveni krater 

and the Derveni Papyrus (registered at the 

UNESCO Memory of the World list) and 

exceptional wreaths that form the largest 

collection of its kind in the world.
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Discover more: http://www.amth.gr/en

http://www.amth.gr/en
http://www.amth.gr/en
http://www.amth.gr/en
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